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Stepathlon is a pedometer-based, mass participation corporate initiative that motivates 
individuals to take 10,000 steps a day, as recommended by global health authorities.  
 
For 2014 Stepathlon has developed a twelve-month program, the foundation of which is the 
100-day race around a “virtual world”. The program consists of nine scientifically tailored 
“Stepping Stones” that promote nutrition, health and general well being by encouraging 
individuals to be more aware and to make healthier choices. 
 
Stepathlon includes gamification elements such as quizzes, contests and challenges, to spur 
participants to enjoy an active life, eat healthy, encourage an active family and manage 
mental wellness. All the components of Stepathlon aim to bring about habitual change in the 
lifestyles of employees to encourage them to lead healthier, happier and more productive 
lives.  
 
Participants of the 100-day event, known as Stepathletes, form teams of five with their 
colleagues. Each Stepathlete receives a “Stepack”, which includes a Stepathlon Budd– E 
(Pedometer), water bottle and cap. Stepathletes are encouraged to take a minimum of 
10,000 steps a day. The combined step total of each team is used to determine how far they 
move along on the Stepathlon virtual race course. 
 
In 2013 almost 31,000 people from 210 companies in 34 countries took part in Stepathlon. A 
pre and post event survey revealed that: 
 

! The average step count was 13,371 per participant 
! 34% of Stepathletes reported reduced stress levels 
! 45% of Stepathletes decreased the amount of time spent sitting each day 
! Of those who smoked, 18% quit during Stepathlon 
! 34% of Stepathletes experienced increased engagement in the workplace 
! 47% of Stepathletes lost weight 
! 39% of Stepathletes increased the number of days spent exercising 
! 40% of Stepathletes increased their fitness level 
! 33% of Stepathletes exhibited increased teamwork 
 

Businesses taking part in Stepathlon range from large corporates such as ANZ Bank, Kmart, 
Barclays, Deutsche Bank, PayPal and Dun & Bradstreet to SMEs with ten employees or 
less. 

The Stepathlon 100-day event takes place from 3 September to 11 December 2014 across 
the globe. 

Shane Bilsborough 

Melbourne based Shane started Stepathlon in 2012. He is the co-founder, former Executive 
Director, and now Chief Wellness Officer of Stepathlon. 

For his efforts in the space of promoting healthy lifestyle policy through the state of Victoria, 
Shane was appointed the Ambassador for the Victorian Government’s prestigious “Go For 
Your Life’ health campaign, as well as the Ambassador for the ‘National Children’s walk to 



school day’, and ‘National walk to work day’ campaigns across Australia. Shane resides in 
Melbourne with wife Fiona and daughters Zoe 7 and Scarlett 3. 

Shane holds a Masters Degree in Human Nutrition with major studies in how the body stores 
dangerous fat, and has also studied the management of chronic diseases such as heart 
disease, diabetes and obesity. He is the author of three bestselling books on exercise diet 
and nutrition, and has penned three major scientific papers in nutrition: upsizing fast food, 
low carbohydrate diets, and Protein metabolism in humans. Shane previously wrote for the 
Herald & Weekly times, on topics ranging from managing chronic disease, to fitness and 
health to children’s nutrition. 

Ravi Krishnan 

Born in India and raised in Melbourne, Ravi is a co-founder and CEO of Stepathlon. 

A lawyer by training, he was part of the four-member team that was sent to Mumbai to 
establish global sport, fashion and media company, IMG’s, operations in India.  Here he was 
instrumental in the creation of properties such as the Sahara Cup, The Aircel Chennai Open 
(India’s only ATP event) and the Lakme India Fashion Week amongst others.  Ravi also 
played a key strategic role in his capacity of Vice Chairman with the Rajasthan Royals, 
Champions of Indian Premier League 2008, in advising the franchise on commercial, player, 
operational and strategic matters. 

He left his role as Managing Director South Asia / Senior VP IMG in 2011, setting up 
Stepathlon with Shane Bilsborough shortly afterwards.  Shane and Ravi have been friends 
for over 30 years, having first met while at school in the Melbourne suburb of Mentone. 

Ravi is a lifelong fitness enthusiast. He lives in Mumbai and has a daughter, Mai-rah, who is 
11 years old. 

Further Information 

Both Shane and Ravi are available for interview.  In the first instance please contact Adam 
Sawell on 0401 096 507 or at adam@cambridgepr.com.au. 

You can read more about Stepathlon at www.stepathlon.com. 
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